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REMARKS 



Applicants realized the ''partial, redacted revision six of a draft business plan disclosing 



our invention dated July 25, 2003'* was inadvertently not attached to Exhibit A, Declaration of 



Richard Dale Dean Submitted Pursuant to 37.C.F.R §1.131, of our Response to Office Action 



Mailed January 23, 2008. Consequently, it is attached hereto. Applicants respectfully request 



that Examiner include the above referenced document when reviewing its Response to Office 



Action Mailed January 23, 2008 



CONCLUSION 



If there are any outstanding issues that the Examiner feels may be resolved by way of a 



telephone conference, the Examiner is cordially invited to contact Vincent Allen or Chad E» 



Walter at 972-367-2001. 



The Commissioner is hereby authorized to charge any additional payments that may be 



due for additional claims to Deposit Account 50-0392. 



Respectfully submitted, 




Cliad E. Walter 
Registration No. 54,625 
Attorney for Applicants 



Date: April /L, 2008 

CARSTENS & CAHOON, LLP 

P.O. Box 802334 

Dallas, TX 75380 

(972) 367-2001 Telephone 

(972) 367-2002 Facsimile 



Supplemental Response to Office Achon 
DATED January 23 , 2008 -2- 
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D r e , 



Business Summary 



Dixclosorc and ConfulcntiaLitv 



'Hils is m>1 a public docuiwnu imcndcd solely Tor ihc person lo whom Hiis copy is assjgncd. 'Hiis ti»cunK'i>t is cfinndcnii,)) mid conJains noti -public 
iiifonnannn rci-anling U>c pljins dJ* []w company. 'Ilii's is :i <!cscfii>n'{>n nnhc busijicss aiui i? nol Jin oflcrini;. nor inlcndcil lo describe iioy scciiriiics. No 
rq>ix:sci;U'jlio» or winraniy h tuudc as lo \\\c nccuriioy or co»n]>lctcncss of Ibc imbnuaiii^ii contained lo ihi:; docunicm should be rcHcd upoil fiS 9 |)iX)n»isc or 
fCprcscn(;ition. Thcic is no ivpicscnmiion. waranny. or oilier ussuryncii iboi nny of Ihc projcclcd results will be rwliml. 

CcrUim jciulcnicnls in ihis docunicni nwy conlain rorx\Mnl-lookii>u suilcnicnls ihul arc Ixiscd on curvcnl cxpcclaiioos and Ihc rcsulls, ihat involve risks nnd 
utwcruiiniics, may iliffcr nwicrially (rom ihosc cxpcclcd. 'flic cojnpany's aciual ix;M>)ts WhiIU differ niaicrinlly Irom those ainicipstcil by Ihc forward, 
lookiiip, stalcoTcnis as a icsoU ofccrlam incUH-s. snch as chanties in warkcl coiMliiions, j^ovcrnmcnl rcaiilalion» Icchnoloi-y, global ccojioniy. jtwrtagciiwnl 
ofipowih aiui eonipctilion, 

l)y revicwin^t ihc infornwuon in ihis tlocumcnl i!jc rucipicni ugrccs lo hvM ibc inlornnylion conlainud ihcrein in xirici conlidcncc and noi lo show or 
discuss i!}is docmncni or «niy oC ils conlcnis lo or whh iioy person except as is necessary for Ihc cvaloatloii of fttinrc business rclalion-ship. No c«i>lcs eai» 
be made lYon^ Dn.s doamKmi. Additioncil copies wil! be supplied irneccsi;ary. 

Please co»nae« ihe rollowir.ji for forlhei" inlornialion: 



Albert Raggio ... 

Suite 1367/431 / ^ 
Dallas, TX 75287 
TcJ: 972-267-2646 
Ccl): 972-742-3207 
l-ax:8I0.938-)982 
]?,nin i i : n Ibc i ir(c^drc nink.co i n 



Dj-cMak LLC. Business Summary Revision 6-07-25-03 



THE COMPANY 



DreMak LLC. Inc. is an early devetopmenl stage company commuted lo offer an easy and affordable 
medium for young and bold artists to promote and prove their talent. With Its patent pending 
technology and extensive use of the Internet infrastructure DreMak LLC. enables young artists to 
record their performances and be evaluated by a large audience from al! over the world. The 
company leverages the use of technology to capture and broadcast artistic performances through its 
uniquely designed and patent pending Dkiosks® installed and operated from various points of 
presence (POPs) such as Shopping Malls. Movie Theaters, and Sports Arenas etc. 



Dkiosks^ 



OPPORTUNITY 



The success of Simon Coweli's American Idol has clearly proved that despite the advancement of technology, 
over built content delivery networks and a willing audience, market has not yet addressed a simple need for the 
young and bold talents who strive for success and recognition at a very young age and look fof>ward to make a 
career in music, movies, comedy and modeling etc. Many voices get unnoticed and many faces remain unseen 
because of lack of access to the popular means of showcasing. 



DreMak LLC. estimates that about of the total 10-15 million people who reach teenage every year like to 
be recognized for their talent. It also estimates that millio n people in t he age group of 14 - 25 

look for opportunities to promote there talent. Talent agencies earn over flUBil* annually to search and 
promote young talents. 

DreMak LLC. estimates that at the beginning it can address the market for disadvantaged and novice taler^itand 
attract 4B(Bfe of such individuals to become paid customers. It believes that if It can attractat least ^Jl^^^ 
prospects to its Kiosks nationwide in any given year and earn revenue in excess of $#l<BP>within 
years, tt expects that the new business concept has high potential in Europe and Latin America and it can 
potentially earn substantial revenue from such markets after it establishes a niche in US. 

Many young and upcoming as well as established artists have identified that Internet is the most promising 
place to put out their creative piece and distribute for a broader audience. While there are means for individuals 
to get their music or any creative piece of production on the net, most of them do not have the ability to 
distribute and market to a broader audience. Young talent needs to be motivated and nurtured and unique 
talent if any need to be identified and promoted promptly, 

SOLUTION 

In collaboration with select group of vendors and using patent pending design DreMak LLC. manufactures and 
installs Dkiosks*^ at select locations such as shopping malls. As shown in the figure beiow novice talented 
individuals can find a Kiosk conveniently located where ihey live, register at the self-contained unmanned 
booth pay a minimum amount either through credit card or cash, enter to the booth and relax in a non 
monitored environment, and perform for 3-5 minutes in front of a camera. Preview their performances on site 
and choose whether to broadcast or not through the Internet. Once chosen to broadcast their performance 
DreMak LLC. will ensure that the video clip gets broadcasted through the Internet on demand to a large 
audience as soon as possible. 

Each Kiosk will be powered with a high-resolution camera and other audio video system to record the 
performance. Once recorded Video clips will be sent to central server where the clip will get encoded to most 
popular video format. Each video clip will be 

DreMak LLC is in the process of prototyping a unique self contained kiosk in partnership with the major kiosk 
manufacturers which will be first installed in at least 10 major shopping malls in metropolitan Dallas area and 
later be rolled to most of the country's densely populated places. 

DreMak LLC's unique technology and business model is now being patented. The company expects to finalize 
patent filings within next 60 days. 

DM believes that the future of audio and video whether It is music, movie or short performances will be on the 
internet but the development of such artists v^ill always require nurturing talent who actually perform to create 
such performances. DM does not propose any dramatic shift from the existing medium rather proposes new 
wavs of identifying and developing talents. Everyone needs a hero or a person to champion his or her cause. 
Once identified for the hidden talent of an artist DM will introduce the artist with an appropriate record level to 
develop the individual and share the rights for creating and promoting his or her records. 



COMPETITIVE ADVANTAGE 



Although DM does not have any direct compelition it offers a medium, which has substantial competitivR 
advantage as conr>parod against the other means of promoting creative talerUs. Using the web based 
technology it helps creating a talent-ecosystem that goes beyond just identification and promotion of talent to 
bring best possible creations which may not every be realized othei-wise. 

Adva ntage to iofents 

• No pressure from people, have the feeling and confidence they have when they sing in the shower. 

• Be assure by voters of how good of a performer they are 

• Eliminates discrimination based on age, sex, race and color 
9 Low cost of registration make it affordable 

• Equal chance and hence fair medium 



